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INSIGHT & STRATEGY
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If we want to revitalize Hong Kong’s tourism,
we must essentially revitalize Hong Kong’s culture.
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AGE

60%

24~44 year old

N4

COMSUMPTION

70%

Middle to high

LOCATION

715%

Tier 1-2 Cities

<

TRAVEL

67%

Had traveled by plane

0

DEVICE

82%

Prize > 3000 RMB

HOTEL

60%

Prefer Star Hotels

|\

2.
[
W=
—

-

T

HERBRES

!

o
ASSETS

13%

Car or house owner

€

EXPERIENCE

17%

Leisure Vacation



=
"6;‘&"’1&
M=

P

ERRBRES

INSIGHT & STRATEGY

L

[T A] SUERIFREERRERHEFREARE

BN 24-44 W Hfte

18~23%,11%

B kLA E . HAf

8k+, 1k-2k,

N EiHE . Hitb

{IE %R, 12.28%

N = e =

4R & X
—4,

55% &I Lk, 10.07% 11.40%
23% | ‘ ’ i 33.34%
2k-3k, DR
Qe P00 1773 & wmam o
EEES [Shick
34.58% 50.98%
45~54%, 17% 5k-8k -3 t
3k-5k, —4R,
35~44%, 28% 35.77% 20.91% 19420 16.67%
AB ABENMRERW R FHNIEKERD /93KLA SEHHEFSWNEHE, 5 FFE3E—%fi—5%
24-44%5 IR NBE SIS L+, BP&EE866.75%, HERAIRF 5EE85.56% e, &SE950.01%

1£48.92%, ZXAFE
BAEBL

FFEFEeF, 1HZREE
MIHBIIRBGR



INSIGHT & STRATEGY
LS

2024.7-8
Summer Chill
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National Day
Golden Week
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Wine & Dine
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WinterFest 2024
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2024.10
Halloween
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2024.11-2025.1
Winter Fest
EBEHZ KL

2024.12-2025.1
New Year
Count Down
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